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depending on Age, Proceedings of the 1st International Conference on Economics and Social 
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978-1-908272-32-4). 
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48. Vi48. Pop, N. Al.; Tanţău A.; Pelau, C. (2010): Education and New Collaborative Methods. Case Study: 
MBA “Entreprenuership and Innovation Management”, in: Rusu, C. (ed.): Quality Management in 
Higher Education, Proceedings of the 6th International Seminar on the Quality Management in Higher 
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Viena, Austria, Noiembrie 2009 (ISBN-978-3-901509-70-4).   
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„Intelligent Manufacturing & Automation: Focus on Theory, Practice & Education”, Viena, Austria, 
Noiembrie 2009 (ISBN-978-3-901509-70-4).   
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Technological Changes, in: Rusu, C. (ed.): Management of Technological Changes, Proceedings of 
the 6th International Conference on Management of Technological Changes, Alexandroupolis, 
Greece, 2009, pg. 713-716 (ISBN-978-960-89832-8-1). 
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List of books & book chapters: 
 
1. Ca1. Pelau C. (2019) Konsumentenverhalten – Ausgewählte Themen und Fallstudien, Editura ASE, 

Bucuresti, (ISBN-978-606-34-0299-9) 
2. Ca2. Pelau C. (2019), Kundenbindungsmanagement - Kundenorientierte Instrumente im 

Unternehmen, Editura UAV (ISBN-978-973-752-815-5) 
3. Ca3. Tanţău, A. D.; Anghelescu, E. E.; Pelau, C. M. (Coord.) (2004): Management – Praxisorientierte 



 

  

Fallstudien, Editura ASE, Bucureşti (ISBN-973-594-515-0).  
4. Ca4. Pop, N. Al. (coord); Dabija, D.C.; Dumitru, I.; Pelau, C.; Petrescu, E.C. (2011): Marketing international 

– Teorie si practica, Editura Uranus, Biblioteca de Marketing, Bucuresti (ISBN: 978-973-7765-91-8) 
5. Ca5. Pelau, C. (2009): Marketing-Controlling – Măsurarea performanţei in Marketing, Editura 

Economica, Bucuresti (ISBN: 978-973-709-429-2) 
6. Cb1. Pelau, C.; Dabija, D.C.; Serban, D. (2023). The Physical Presence and Relationship Distance for 

Efficient Consumer-AI-business Interactions and Marketing, in: Wang, C.L. (2023) The Palgrave 
Handbook of Interactive Marketing, Palgrave-Macmillan, https://doi.org/10.1007/978-3-031-14961-0 

7. Cb2. Pelau, C.; Ene, I.; Badescu, R. (2021). Die Einstellung der Konsumenten gegenüber der Nutzung von 
neuen Technologien und künstlicher Intelligenz, in: Bodemann, M.; Fellner, W.; Just. V. 2021. 
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Unternehmenspraxis im Wandel, Springer-Gabler, 63-74, https://doi.org/10.1007/978-3-662-62148-
6_4 

8. Cb3. Pelau, C.; Pop, M.I.; Pop, A. (2019): Comparative Analysis Regarding the Online Interest of 
Consumers Towards Green Retrofitting in: Tantau, A. (2019): Retrofitting for Optimal Energy 
Performance, IGI Global, 73-95. 

9. Cb4. Pelau, C; Rosca, V., 2017. Controlling Instruments for the Sustainability of a Business - Research 
regarding the Application of Marketing Controlling Instruments in Business, in: Leon, R (2017): 
Managerial Strategies for Business Sustainability in Turbulent times, IGI Global, pg. 277-291. 

10. Cb5. Pelau, C. (2013): Elemente raţionale şi emoţionale în comportamentul de consum, Editura ASE, 
Bucureşti (ISBN: 978-606-505-625-1) 

11. Cb6. Istudor, N.; Pelau, C. (2013): Changes in the Romanian consumer behavior, în: Thomas, A.R.; Pop, 
N.Al.; Bratianu, C.; (2013): The Changing Business Landscape of Romania: Lessons for and from 
Transition Economies, Springer, USA. (ISBN-978-1-4614-6864-6) 

 
SCIENTIFIC COMMITTEES OF ACADEMIC JOURNALS / CONFERENCES, 

REVIEW  
 

 
2023 - present – Associate editor for Amfiteatru Economic (indexed in Web of Science) 
2016 - present - Co-coordinator of the mini-track " Driving Marketing Performance through Artificial 
Intelligence, Virtual Realities and other New Technologies", International Conference on Business 
Excellence 
2008 - 2012 – Coordinator of the organizing committee and scientific secretary of the International 
Conference on Business Excellence (Web of Science) 
February 2008 – February 2009 – Scientific secretary of the Management & Marketing Journal; 
Reviewer for several international journals indexed in Web of Science such as Amfiteatru Economic, 
Behaviour & Information Technology, British Food Journal, Computers in Human Behavior, Computers in 
Human Behavior: Artificial Humans, Conferința EMAC, Environmental Impact Assessment Review, 
European Journal of International Management, Frontiers in Nutrition, Frontiers in Psychology, Human-



 

  

Computer Interaction, Information Technology & People, International Journal of Consumer Studies, 
International Journal of Crowd Science, International Journal of Human-Computer Interaction, Journal 
of Broadcasting & Electronic Media, Journal of Marketing Communications, Kybernetes, Nature Human 
Behavior, Scientific Reports, Technological Forecasting & Social Change (in 2024) 

 
PROJECTS 

 
 

Director of:  
Proiect MEN-UMPFE, AG223/SGU/NC/II/2019 – „Creșterea performanței sistemului educațional 
universitar prin reducerea abandonului academic (ROSE-FABIZ)”, Academia de Studii Economice din 
București; perioada octombrie 2019-februarie 2022 

Proiect de cercetare postdoctoral 120/2010 – „Reacţii cognitive şi emoţionale în decizia de cumpărare şi 
impactul lor asupra alegerii raţionale sau iraţionale a consumatorilor”, în cadrul proiectului 
„Performanţă şi excelenţă în cercetarea postdoctorală în domeniul ştiinţelor economice din România” 
(Academia de Studii Economice, Bucuresti), POSDRU/89/1.5/S/59184; perioada noiembrie 2010 – 
februarie 2013 

 

Member of: 
Proiect PN-III-P1-1.1-TE-2021-0795 - „Reziliența în Retail: Impactul tehnologic generat de COVID-19 
asupra consumatorilor și companiilor de retail” – Director: Prof. univ. dr. Dan-Cristian Dabija (Babes-
Bolyai University Cluj-Napoca), Mai 2022 – Iunie 2024 - Membru 
Proiect CNFIS-FDI-2018-0294 – „Îmbunătățirea calității activităților didactice prin armonizarea 
curriculei cu bunele practici internaționale, în contextul deontologiei și eticii academice”, perioada Iulie 
2018 – Decembrie 2018 – Expert implementare 
Proiect CNCSIS – „Expectaţii raţionale limitate şi tehnici inteligente în marketingul relaţional: 
cuantificarea eficienţei pieţelor financiare din Roamânia, ca funţie de valoarea durabilă a clienţilor”; 
2007 – 2009, Proiect CNCSIS nr. 1202, Director: Prof. univ. dr. Nicolae Al. Pop (Acadmeia de Studii 
Economice, Bucuresti) – Membru.  
Proiect INOVEX – „Creşterea informaţiilor de calitate în cadrul proceselor cooperative din IMM-uri prin 
sisteme expert în ingineria şi managementul inovaţiei”, în cadrul programului CEEX, Modul 1, nr. 
140/02.10.2006, Coordonator Univ. Tehnică Cluj-Napoca; de la: 03.10.2006 –2006-2009, director: Prof. 
univ. dr. Marieta Olaru (Acadmeia de Studii Economice, Bucuresti) – Membru. 

Proiect CLUSTINOVA – „Sisteme şi mecanisme colaborative specifice clusterelor economice şi reţelelor 
de firme în economia globală bazată pe cunoaştere”, în cadrul programului PNCDI 2 – „Parteneriate în 
domeniile prioritare”, 2008-2011, director: Prof. univ. dr. Adrian Tantau (Acadmeia de Studii Economice, 
Bucuresti) – Membru.  
 
OTHER RELEVANT PROFESSIONAL EXPERIENCE 

 
 



 

  

2024 - present - Registrul de experți ai Comisiei Naționale de Atestare a Titlurilor, Diplomelor și 
Certificatelor Universitare (CNATDCU) 
2014 - present – Expert evaluator for ARACIS (Romanian Agency for Quality Assurance in Universities) – 
Commission Economic Sciences I – Field Business Administration 

  
PROFESSIONAL ASSOCIATIONS AND MEMBERSHIPS 

 
 
2021 - present – Member of the Executive Committee of the European Marketing Academy (EMAC) as 
National Representative for Romania   
2021 - present – Co-coordinator of EMAC’s Climber Community 
2022 - present – Member of the American Marketing Association (AMA) 
2018 - present – Member of the European Marketing Academy (EMAC) 
2015 - present – Member of the Association for Consumer Research (ACR) 
2009 - 2012 – Founding member of the Society for Business Excellence 
 
INDUSTRY AND SOCIETAL ENGAGEMENT 

 
 

2005 - Internship - GfK, Nürnberg, Germany - Retail and Technology Department 
2003 - Internship - JTI, Trier, Germany - ERP Project – SAP implementation  
2002 – Internship - Moda S.A., Arad, Romania – Several departments 
 
GRANTS AND HONORS 

 
 
2019 - Opera Omnia Award by the Bucharest University of Economic Studies awarded for excellent 
scientific activity and the publication of articles in Web of Science journals with SRI > 1.00 
2018 - Best Paper in an Economic Journal Award by AFER (Association of Economic Faculties in Romania) 
for the paper “Implications for the energy policy derived from the relation between the cultural 
dimensions of Hofstede's model and the consumption of renewable energies” (authors: Corina Pelau, 
Nicolae Al. Pop), in Energy Policy 118 (2018) 
2012 - I Prize for economic literature in marketing awarded by AFER (Association of Economic Faculties 
in Romania), for the book “Marketing international – Teorie şi practică” (International Marketing – theory 
and praxis) (Authors: Nicolae Al. Pop, Dan-Cristian Dabija, Ionel Dumitru, Corina Monica Pelău, Eva 
Cristina Petrescu) 
2008 - AFER Prize (Association of Economic Faculties in Romania) for „Academic Start“ 
2008 - „FESTO – Young Researchers Award“, at DAAAM International Conference, Trnava, Slovakia 
2004 - I Prize at the Student’s Scientific Papers Competition at the Bucharest University of Economic 
Studies, Romania, with the paper „Customer analysis – success factor for a company – case study: 
Steilmann Romania“ 
1997, 1998, 1999 - III Prize at the Mathematics National Contest (Olimpiada Naţională de Matematică) 
1996 - II Prize at the Mathematics National Contest (Olimpiada Naţională de Matematică)  



 

  

1997, 1998, 1999, 2000 - III Prize at the “Traian Lalescu” mathematics competition 
1996 - I Prize at the “Traian Lalescu” mathematics competition 
1995 - II Prize at the “Traian Lalescu” mathematics competition 
1999 - I Prize at the “Gheorghe Titeica” mathematics competition (with the team)  
 
MEDIA PRESENCE 

 
 

https://www.smark.ro/articol/22917/conferinta-esomar-best-of-romania-2012 
https://clujtoday.ro/inteligenta-artificiala-si-increderea-consumatorilor-cum-influenteaza-empatia-
partajarea-datelor-personale/ 
https://www.iseg.ulisboa.pt/wp-content/uploads/ERS-Presenters-Bio-1.pdf 
https://www.aradon.ro/aradon-stirile-judetului-arad/secretul-carierei-de-succes-267864/ 
https://digital.bibliotecaarad.ro/files/original/5a5b288e07feedf933486cd7f6f5765cb0f66776.pdf 
 
INTERNATIONAL EXPERIENCE / ACADEMIC ENGAGEMENT 

 
 

April 2018 – Philipps University of Marburg, Germany – Erasmus+ Teaching Mobility 
 
LANGUAGES 

 
 

Romanian - Native speaker 
German - Experienced user (Sprachdiplom- KMK- Zweite Stufe) 
English - Experienced user (“English certificate”- awarded by the Ministry of National Education, 
Romania) 
French - Basic user 
Hungarian - Basic user 
 
SKILLS 

 
 

Ability to work and communicate with team members (Participation as member in several research 
projects and teams) 
Ability to work in a multicultural work environment (Study and research periods abroad in Germany, 
Great Britain and USA) 
Ability to work and communicate with students (A big number of coordinated master- and bachelor 
thesis; participation at several student’s activities) 
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